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DISCLAIMER

No part of this publication may be reproduced, stored, transmitted, or distributed in any form
or by any means, whether electronic, mechanical, photocopying, recording, or otherwise,
without prior written permission of the Managing Editor of the International Journal for Legal
Research & Analysis (IJLRA).

The views, opinions, interpretations, and conclusions expressed in the articles published in this
journal are solely those of the respective authors. They do not necessarily reflect the views of
the Editorial Board, Editors, Reviewers, Advisors, or the Publisher of IJLRA.

Although every reasonable effort has been made to ensure the accuracy, authenticity, and
proper citation of the content published in this journal, neither the Editorial Board nor IJLRA
shall be held liable or responsible, in any manner whatsoever, for any loss, damage, or
consequence arising from the use, reliance upon, or interpretation of the information contained

in this publication.

The content published herein is intended solely for academic and informational purposes and

shall not be construed as legal advice or professional opinion.
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ABOUT US

The International Journal for Legal Research & Analysis (IJLRA) (ISSN: 2582-6433) is a peer-
reviewed, academic, online journal published on a monthly basis. The journal aims to provide
a comprehensive and interactive platform for the publication of original and high-quality legal

research.

IJLRA publishes Short Articles, Long Articles, Research Papers, Case Comments, Book
Reviews, Essays, and interdisciplinary studies in the field of law and allied disciplines. The
journal seeks to promote critical analysis and informed discourse on contemporary legal, social,

and policy issues.

The primary objective of IJLRA is to enhance academic engagement and scholarly dialogue
among law students, researchers, academicians, legal professionals, and members of the Bar
and Bench. The journal endeavours to establish itself as a credible and widely cited academic
publication through the publication of original, well-researched, and analytically sound

contributions.

IJLRA welcomes submissions from all branches of law, provided the work is original,
unpublished, and submitted in accordance with the prescribed submission guidelines. All
manuscripts are subject to a rigorous peer-review process to ensure academic quality,

originality, and relevance.
Through its publications, the International Journal for Legal Research & Analysis aspires to

contribute meaningfully to legal scholarship and the development of law as an instrument of

justice and social progress.
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PUBLICATION ETHICS, COPYRIGHT & AUTHOR
RESPONSIBILITY STATEMENT

The International Journal for Legal Research and Analysis (IJLRA) is committed to upholding
the highest standards of publication ethics and academic integrity. All manuscripts submitted
to the journal must be original, unpublished, and free from plagiarism, data fabrication,
falsification, or any form of unethical research or publication practice. Authors are solely
responsible for the accuracy, originality, legality, and ethical compliance of their work and
must ensure that all sources are properly cited and that necessary permissions for any third-
party copyrighted material have been duly obtained prior to submission. Copyright in all
published articles vests with IJLRA, unless otherwise expressly stated, and authors grant the
journal the irrevocable right to publish, reproduce, distribute, and archive their work in print
and electronic formats. The views and opinions expressed in the articles are those of the authors
alone and do not reflect the views of the Editors, Editorial Board, Reviewers, or Publisher.
IJLRA shall not be liable for any loss, damage, claim, or legal consequence arising from the
use, reliance upon, or interpretation of the content published. By submitting a manuscript, the
author(s) agree to fully indemnify and hold harmless the journal, its Editor-in-Chief, Editors,
Editorial Board, Reviewers, Advisors, Publisher, and Management against any claims,
liabilities, or legal proceedings arising out of plagiarism, copyright infringement, defamation,
breach of confidentiality, or violation of third-party rights. The journal reserves the absolute
right to reject, withdraw, retract, or remove any manuscript or published article in case of

ethical or legal violations, without incurring any liability.
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YT AU 3R SUHIGT HR&T

NG - NS AgHYIR, ST At Yo T

AR (Abstract)
g MY U YD fATu-] Dl SGYRUN, 3-ds YR, YT, TUT HRA T IUHedl TREUT &b BT
G0 &1 g fa=eleToT TRgd ahvdTe |3 SUHIaa THTS & fasi- U Aol AT FuTdg,
W WS 3 YD Bl ¢ df SuHIaeil & fBRY &7 g1 BRd 8139 MY F IuHidar TJRe
FAFTH, 2019, HEIT IR TREFTT UTFAHRUT (CCPA) &1 YfHehT, rarerdl & Wi fAufg, qur
AP TR DI BT 31 fhar T 7 137d H RIS god Wi fau e g

YHY A (Keywords)
Y AT, UMkl TREMUT, CCPA, SUMIHT SMUDHR, ffeid ATUR FdgR

1. YRATaHAT
3T g1 § IR0 UR 3R AU &1 T HTa=aD 3T &+ 71 § 15U 30+ Sdral 3R
Ha13{f I dg1a1 ¢ & o f[Afid TR & YHS TaR TR U4 9901 U 3 fafvs Aredi &
SN Rt §1 fobg s IR A IR0 Iusiadial & TR &3 aTdl 81 ©, o yrhes fao
FEI G |
YT FARTO SUHIT b 01T o Bt &1 BT THTTA P & SR I TAd PRI & YR W
TRIER) B F fo IRd R § 159 UBR & fagmoe ISuriadn SifIHRY &7 Seaid HRd § |

2. YIS {9 ot Srayron
YT Ao a8 fagom & ST ol ScuTe an a1 o aR B 71, 318 a1 Ui STHHRT URdd el
& Fore Suiiaar it 8 ST 8 | Wi fARTo (Misleading Advertisement) 3T 372 § BT U=IR STt
Tl IaTe a1 aT & SR H S a4, 37 THGRT AT TAd daR [GaTdm IUHEITS B RIS
Bl 81 SUPHT T-T I 3FRId AR YT (Unfair Trade Practice) & dgd ATEH! Bl HATHR
3 AT HHMT § S B Tad g |
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2.1 gRYTST
JuTaT TR AT, 2019 F TR, YTHSE fazmo 98 & orad—
. FSad iU e
e  TEAYU BRI GUTS ST §
o SRS aT YSRGS Bl @

2.2 gg&EdeT
o AT BYF

o SUHIET BT YA BT
o 3P JHUM B GUTG]

3. YT fagu=l & R
3.1 g3 ¢ra aret fagma=
T faqmoe oM & Sde & IR H 7Tad e feu 9 |

3.2 SffargifaT quf fRAFmg=
IdTE & U Pl TGI-AGIDHR YA BT

3.3 311 5 arart
TE@YUl al Bl STH®HR FUMT|

3.4 JATIHE 7197
Ufgg! S@ral & SR B Tad gal ST

4. SUHIFIT IR YUG
YTeh faToHT &1 Iusiadt R FAafifEd yue usar g:
. i@ a
. foymded
S AR UASE

Page | 5


http://www.ijlra.com/

www.ijlra.com
Volume 3 Issue 2 | April 2026 ISSN: 2582-6433

5. YRd ® ST eidn
5.1 JUHIFIT TSI/ E13TH, 2019
Tg AT Y Ao & [99g HER Uay™ USH Har gl

5.2 PFIT FTHIFAT TeElvT FIfEHVUr (CCPA)
CCPA & YT fAqTuAl & favg HRaArs o34 &1 PR |

5.3 @& FITETT
. G]j:ﬁ:ﬂ
o oA R ufady
e BREN

6. WIS a1y fAvfg
6.1 Hindustan Unilever Ltd. v. Reckitt Benckiser

Y A H U1y = el [ AR 99 ok Awer g1 =nfeu|

6.2 PepsiCo v. Hindustan Coca Cola

JerTee fas & ey H Hewyui FHuig |

7. SIARTYI TEfRaI0r
7.1 SAR®T
Federal Trade Commission (FTC) YTHH ARG B I Bl %I

7.2 FATECSIHTSH

Advertising Standards Authority (ASA) & ECEl

8. f&foreagn & s fagma=
Trord Hifgar 3R R WehiH R YA A aolt ¥ s¢ R

8.1 Influencer Marketing

T g fpg 78 UHRE Y gl 9dhd | |
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8.2 & Hiae wicwid
woil e 3R Tad TSR |

9. GYRTH® SUTT
o & DIl BT UTEH
o SUNIFI SIRESl
. fefored R

10. Frepd
Y faas Iuniedt IfYSHRY & fore MR WerT § 1 U ST 3R SIRedhdT & HIegd ¥ 39
IR 0T 19T B |
YA fAFT0 7 o IuHiaanstt & e fRal &l Jear ugand 8, afe 3% W 3R JRE
& forg ot TR U1 R Habdl & | SUHIGRT TR&UT SHIUFTH, 2019 3R CCPA & 3 ¥ 3@ faqmai
o Saraee! 941 81 Fshvid:, U IR SR & N Shad B8 HIT STH! a1 &; SuHIanst &1
ST ( Jago Grahak Jago ) BT 3R YTHS Sd! UR JaTd ISHT Tad YHTA! YR& Had ¢ |

] AR
1. Sdiecel: 3fd 7 PHad Huldl, dfews Ao B a1l Aferforctar off Terd gl & fog
TR SERU ST u&d 5 |
2. GRIGAIHRUT: IUHIAT 3fd fSoree Aredi T At I 3ot Rierad gl B BT Jerra
1 9 gl
3. ORGSR fagmo & wydr 3R TS s Afdesdr (Business Ethics) @ 3ifRard fgwan
CRRIER]
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